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Criteria Description Portion
- Do you have technology or do you have a product/solution?
Product/Solution | - How much have you invested to learn about your
based on competitors in US? 25%
Technology - Did you have a chance to test your product/solution on the
Product real market? How?
M - Does the product have potential in the US market you are
Solution .
Readiness Potential targeting?
Market and - Does the current product/service offer any advantages it has? 259
Team - Is the whole team willing to learn and if necessary change ?
its product/solution offering for the US market?
- Does CEO have passion and vision for the US market?
- Are you willing to learn, understand and exploit the Us
market in US?
I\glajgli(r?:s? - Are you willing to expand your business in US and if 259
o
) o . . »
Comprehension opportumty rises, §X|t your company in the US? .
US Market - Did the product/service address the current market as it was
arke .
Readiness intended? .
- Is the team’s goal set for targeting the US market?
T -Learr' - Are you ready to adapt and change based on the new
echnology, | ina th h thi » o
Market, Strategy Iearkr:mg rougif. |; program? N g 25%
Alliance - Is there a specific short term and long term goal for
overseas market?
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(B YH XNE Ay A 18
5. Resume (E7tA} HE O|HA)
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1) Why my company is a good fit for the program?
2) Why my company has global potential?
3) What my company super power is?
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